
Using Amir Khan as 
ZigTech ambassador, 
we ran articles based on 
interviews MH’s Editor- 
At-Large, Dan Jones, 
undertook in LA. The idea 
was that his strength and 
conditioning training  
advice would help  
inspire our readers  
to push their own  
training to new heights.

We built a bespoke online 
hub to launch Reebok 
ZigTech shoes at the end 
of 2010. Launching in two 
phases the hub provided 
video and article-based 
content and information 
about the shoes. The  
second phase then  
extended the campaign 
into a fitness-focused 
competition where we 
challenged our readers to 
score themselves across 
three exercises to win a 
place in a Grand Final.



Shooting in HD, we  
filmed four Men’s Health 
training circuits we  
conceived especially  
for this challenge.

Presented through a high 
quality Brightcove player, 
the films were displayed  
in 16:9 in a hero position.



Personal accounts of  
using the trainers were 
added to bring the  
technology to life

Details on the shoes with 
links to retailers were also 
offered. This frame uses  
a Flash unit to highlight  
the key technical areas  
on the shoes.


