
menshealth.co.uk
l 	 Menshealth.co.uk is the website of choice for today’s man. Each month 

there are over 400,000 users on our site, visiting some 4 million pages 
between them. This makes us one of the top five biggest UK men’s  
lifestyle sites (importantly we’re the number one upmarket website) 
certified by Hitwise. Our users are affluent professional men 25-44, who 
spend on average some 20 minutes on the site each visit. They are heavy 
internet users, and are very comfortable purchasing online.

l 	 Editorially, we provide continually updated, expert advice on our range 
of topics from health, relationships, fitness and nutrition to style, groom-
ing, gear and travel. In addition the site offers users a host of interactive 
tools, picture galleries, self tests, surveys, competitions, and user forums. 
There is a thriving online community.

l 	 MHTV is our latest evolution, and offers users highly relevant video  
content. Check it out http://www.menshealth.co.uk/MH-TV/landing.

l 	 For advertisers menshealth.co.uk offers a whole host of exciting,  
effective marketing opportunities. Here we’ll give you a range of alternative 
ways you can use menshealth.co.uk by showcasing campaigns that have 
featured on the site.

If you would like to discuss any digital opportunities, 
please do not hesitate to contact us.

Chris Elder | Digital Executive
020 7339 4453

Home page takeover
l 	 Client: Givenchy. 

Taking complete ownership of the whole channel on a fixed tenancy basis 
– sky, banner & MPU (midnight to midnight - £1,000 per day)



Bespoke newsletter
l 	 Client: Creme de la Mer.  

We design these in house in  
conjunction with the client. This is 
sent to our growing database of 
more than 58,000. This really works 
well when used to offer our users 
exclusive offers or competitions, 
and means your brand can have 
a deeper conversation about your 
product.





Pre-roll:
l 	 Client: Christian Dior.



Pre-roll:
l 	 Client: Christian Dior.

Advertorial area:
l 	 Client: Lab Series. 

You own both the content 
plus the surrounding ad 
formats. We can house a 
number of articles within  
this area, or even different  
formats, all dependent 
on what you are trying to 
achieve.



➊ Article within the Competitions 
category in ‘Down time’.
l Featuring 300 word blurb about 
your brand plus high res image.
l Opportunity for data capture.

➋ Your competition article will be 
promoted on rotation in our  
‘Competition box’.

l This is hosted on our Home 
page and will drive users from  
our most premium page

➌ Additionally we recommend  
you promote the competition on 
our e-newsletter which we send 
out every Tuesday. There is an  
additional cost involved for this.

l We know our users respond 
particularly well to a competition.  
It can be used individually for  
campaigns with a limited budget, 
or also play an integral part in 
larger campaigns to add real 
user value.
l All prizes must be supplied  
by you, the client.

Competition:
Great for creating hype and encouraging user interest 
in your brand Potentially promoted in three key areas
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