
Beyond shooting in  
widescreen HD, we  
implemented a retail  
solution to the videos. 

To promote Specsavers’ 
2-for-1 designer frames 
campaign we built an  
Eye Care channel on  
menshealth.co.uk and 
populated it with specially-
shot video work featuring 
a technological twist.



Wirewax technology was 
used to add “retail-detail” 
to the films. All users need 
do was to hover over the 
frames shown on the films 
to temporarily pause the 
video and reveal further 
detail and price  
information. From the  
information overlays,  
users could click directly 
to the Specsavers website 
to buy the frames.

The result was a  
campaign that delivered 
expert advice from a style 
guru (MH’s own David  
Waters) that also included 
full retail information in a 
rich, high quality solution.


